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MoBagel - Build Sustainable Al Together with Data-Driven Enterprise

Stanford,

2015 UC Berkeley San Jose HQ

$21M USD 1000+

Founded in
Mountain View, CA

Data Science Tokyo, Taipei,
Team Shanghai Offices

Total Capital
Series A+

Companies Serviced

2020 Top 10 Strategic Tech Trends

G t 2021 Augmented Analytics P | Ceetrly, 2020 Inno8 Hackfest 1st Prize

a r n e r 2022 No Code Al Automation SWIRE COCA-COLA 0.6% in 146 companies, 26 countries
Key Vendor of Al/ML platform
2016 1st Round Winner 2018 1st Prize Smart Retail Hackathon

SoftBank - . "1 VT " .
. 4.62% in 8 / 173 companies T MICT'OSO'& 1.89% in 17 / ~1,000 companies
Innovation Program , : , ,

Office/Home Appliances x Big Data Microsoft Ventures Accelerator & Al100
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Recognized as a Key Vendor of AI/ML Platform 2020~2022

2020 in Stratgic Technology '
Trends: Democratization 3

\Gartner

Table 1. Sample Key Vendors of autoML, Based on Gartner Client Interactions

Key Vendors of Technology Type autoML Functionality What Gartner Clients Appreciate
. .' G t autoML Type
= ‘ a r n er auto-sklearn Freeware Toolkit based on The combined algorithm selection
=\ ‘ 2021 in Analytics BI and .. /4 Python’s scikit-learn and hyperparameter (CASH)
- Data Science Solutions ‘> library optimization approach and sequential
model-based algorithm configuration
(SMAC)
Al/ML platform autoML platform Interoperability and partnerships with
G ‘ AR MoBagel various automation and digital
a r ner ‘ transformation platforms
\ ’ MoB\a/geI
2022 Market Guide for
Artificial Intelligence Startups
Amazon SageMaker Public cloud platforms Suite of ML products Ability to build ML models with your
Azure Machine with autoML and APIs data — “no model code required”
Learning functionality and cloud philosophy and developer-friendly,
Google Cloud AutoML = service APIs fully integrated cloud service

g,

Gartner

2022 Hype Cycle for
Sustainability

AR MoBagel minkwin ai

IBM Watson Machine
Learning and IBM
Watson OpenScale
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D Decanter Al

ABIERINEFRRET 0 EB © RIS EITERER Al FERIER

The simplest way for data teams to utilize Al to build accurate predictive models.

D) Decanter Al My First Project v Builder  Experimant it Project Satting W

New Experiment

= Data Selection




Decanter Al Simplifies Business Decision process

Consultant team 100 times faster than Reduce error and bias from
precisely define solution open source human judgement

‘ ~ -
2 D) Decanter Al o)
>+ [E-©
Internal/External Al consulting service Integrated and optimized hundred of algorithms Extract insight from data
Data Most stable, accurate and fastest engine Make accurate business decision

9,

Optimal parameter suggestion No-code implementation Fully automation
Stably managing large data and features API connection to core service Optimized for time series data
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P Decanter Al

Without Coding skills

* User friendly auto ML platform.

* Improve modeling efficiency.

» Users can be proficient in the

DecanterAl within a hour. * Automatically rebuild models.

* No need to search algorithms

* Equivalent to an experienced and hyper-parameters.

data scientist.
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Data Station Competition - Data analytics and prediction

Company 1st price 2nd price
N 21! 18T ONLINE . o
é é Asmﬂ é [ PChome GuanNi PC E/I4E Al lash
P E R F E CT MPTP Q LionEngineer
(P Lies KHEING.ipynb s (£SASLEES %
00 BERYETLTE Work2gether
nRRERNERAT
BT B HIE—BBEC
m AL+ Fa Q
Mighty Net

They used DecanterAl to solve business
data and win the championship!!!
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Solving Data with Decanter Al

Behavioral data

Economic data
Consumption data
Communication data

External Data +

(o

Domain Knowledge

Internal Data

AP MoBagel

Collect Data

Decanter Al

Data Modeling
Al analytics Insight

Sales

Prediction
Material Members

Preparation Marketing

Human DeC|S|0n Resales
Resources M a kl n g Prediction
Supply Churn
BT Prediction

Enhance Prediction Effectiveness
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Download data and case
study before your visit!

https://reurl.cc/O45Ezq

A MoBagel

Vehicle Insurance Precision
Marketing Prediction

CAR ACCIDENT

ik
! [VEHICLE INSURANCE}

THEFT > FLOOD

e

CRASH PERSONAL INJURY

Case Background

Insurance Ultra (IU) is an auto insurance company that primarily offers financial protection against vehicle
damage or bodily injury caused by traffic accidents. These accidents include vehicle theft, collisions,
weatherrelated or natural disaster-related occurrences, and liability that can follow from events that could
happen in a vehicle.

Due to the recent increase in the public's awareness of auto insurance, IU wants to propose a new car
insurance policy. Manager Bob of the marketing department is facing the following considerations:

1. The company has collected nearly 400,000 customer data. If the company sends SMS and email sales
messages, it will cost NT$1 each and a total marketing budget of NT$400,000 will be required.

2. If the company recruits three auto insurance business personnel to conduct telephone and door-to-
door sales, a labor cost of around NT$150,000 per month will be required,

3. Will sending vehicle insurance emails to customers who happen to be uninterested negatively alfect
their perception of the company?

Case Goal

Build a model to predict which existing ¢ will be i sted in the new vehicle insurance
policy (machine learning: classification analysis). It can be helpful for the company to do targeted
marketing and develop appropriate sales strategies to maximize corparate profits.

Enterprise Goal

1. Which age group and region (using region code) have the highest purchase intentions?
2. Through which sales channel did Insurance Ultra sell the most auto insurance?

3. What are the key variables (gender. vehicle damage status, etc.) that influence existing customers to
purchase auto insurance?

4. Which existing customer group should the company focus on doing specialized precision marketing?
And why?

Data Samples and Variables

You are provided with a dataset named “insurance.csv” that contains information about a random set of
existing Insurance Ultra customers (sample size: 381,109).

To predict whether the existing customer would be interested in the new vehicle insurance policy, the data
has information on three main aspects, namely demographics {Gender, Age, Region Code), Vehicles
(Vehicle Age and Damage), Policy (Annual Premium, Sourcing Channel), etc.

Demographics

1d

Unique ID for the customer

Gender Gender of the customer

Age Age of the customer

Driving_License 0 : Customer does not have DL, 1: Customer already has DL
Region_Code Unique code for the region of the customer

Previously_Insured 1: Customer already has Vehicle Insurance, 0 : Customer
doesn't have Vehicle Insurance

Vehicles
Vehicle_Age Age of the vehicle, 0, 0~2 years, 2 years and above
Vehicle_Damage 1: Customer got hisfher vehicle damaged in the past. 0:
Customer didn't get his/her vehicle damaged in the past.
Policy
Annual_Premium The amount customer needs to pay as premium in the year

PolicySalesChannel Anonymized Code for the channel of outreaching to the
customer ie. Different Agents, Over Mail, Over Phone, In Person,

etc.

Vintage Number of Days, Customer has been associated with the
company

Response 1:Q1 is 0:C is not d
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— Welcome to Al Bar - Al 359 tHR93SHGHEIE -

MoBagel Al Bar ( Q ]

# Data Science

# Al Case Study
# Business Analytics
# DecanterAl introduction

=q;

Scan to join Al Bar immediately
Don’t miss the newest Al trend

ab MOBCIgel Think with Al Copyright © 2022 MoBagel Inc. Al rights reserved. Strictly confidential.



San Jose @ - ' MOquel ® Beiling

Shanghai @

@ Taipei
Kaohsiung @

@® Tokyo

u' hazel@mobagel.com

@ mobagel.com
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